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TheConsumerOpportunity Analysis provides theclient health systemwith anoverviewof the
consumers in theirmarket andanassessmentof their service lineopportunities. Thedeliverable is a
PowerPoint deckwith keymetrics, charts, andmaps.

Deliverablewill include the following:

1. Marketoverviewhighlighting theoverall demographicsof consumers in theclient’s defined
geography.

a. Age, gender, relationship status, education, payor categorymix, andmedia and
technologyconsumptionbehavior

2. Multi-factor analysis to rank service lines for potential opportunity
a. The factors includeWebMD Ignite’sConsumerHealthUtilization Index (CHUI)

propensitymodels, target audience’sDigital Engagement Index, and thepayor
categorymixby service line

b. Together, the3 factors create a rankingof service linesbasedon thecombined score

3. HouseholdNichesdata identifying the top segmentsby volume
a. Breakdownof all Nicheswithin themarket andwhereeachNiche ismostprevalent in

thegeography

4. Profilesof the top5Niches showingkeydemographics alongwithmodeledhealth needsusing
WebMD Ignite’sConsumerRiskmodels

5. Summarymatrixwith keydifferentiators for all 5Niches

6. Comparisonof client’sNichesdistribution to thenational Nichesdistribution

Data sources:

● Consumerdata is sourced from theEpsilonmarket list
○ This includesconsumerdemographics suchas age, gender, zip code, payor category,

andmarital status.
○ Thismayalso include lifestyle identifiers, including if they are a frequentmobile user,

andNiches segment information.
○ Theseconsumers are householdedand includeother household information suchas

household income rangeandpresenceof children.
○ Market list information is not available for children.

● WebMD Ignite’sConsumerHealthUtilization Index (CHUI)
○ CHUI scores are applied to theEpsilonmarket list
○ These scores are used in the service linemulti-factor evaluation

● WebMD Ignite’sDigital Engagement Index
○ Models for an individual’s likelihood to respond toacall to actiononadigital ad
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